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The essence of hospitality is, at 
its core, a play on one of the most 
fundamental of human needs 

– the desire to feel at home; to belong. 
Done right, hospitality evokes feelings of 
belonging; a home away from home. Today, 
however, the hospitality industry is faced 
with the modern challenges – as well as the 
opportunities – that technology provides. 
In a world characterised by the inexorable 
pace of technological change and disrup-
tion, can the hospitality industry innovate 
and evolve? 

In recent years, the inception of revolution-
ary technologies such as arti�cial intelli-
gence (AI) and the internet of things (IoT) 
means that companies in the hospitality 
industry must now confront the challenge 
of digitalisation, and �nd a novel niche for 
their business.

In addition, the availability of ‘big data’ will 
make it possible for companies to tailor 
their services at a bespoke level to indi-
vidual customers, leading to closer and 
more immersive client interaction than 
ever before. For instance, hotel rooms that 
can be customised to suit each traveler’s 
personal preferences – through the person-
alisation of settings such as lighting and 

climate control, etc – can enhance guest 
experience and turn a one-time customer 
into a loyal patron. 

Naturally, then, hospitality brands have 
little to fear from the development of new 
technologies. In fact, these technological 
advances are a boon to hospitality brands. 
With the advent of such technologies, new 
potential unique selling points (USPs) have 
emerged, and brands must seize upon these 
opportunities to di�erentiate themselves 
from the competition in what is probably 
one of the most hotly contested industries 
in the world. The hospitality industry can 
be an unforgiving and uncompromising 
landscape, and a strong brand is crucial to 
success.

Clearly, companies in the hospitality sector 
have everything to gain if they embrace 

technology – with one caveat. Companies 
must also be able to leverage on these tech-
nologies to build USPs that appeal to their 
customers, and – most importantly – be 
able to communicate and market these 
USPs to their target audiences. Without 
the latter, a business is doomed to failure. 
At IDEA, we help our clients build e�ective 
brand communication strategies.

The underlying principles of good brand 
communication are twofold. First, it is inte-
gral that a business has a coherent ethos 
and identity; only with a clear identity can a 
brand sell its story. Second, once key brand 
messages have been identi�ed and concep-
tualized, we help you communicate these 
messages to the right audience at the right 
time. This, in short, is brand communication.
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With a Clear Identity
Sell Your Story

OUR RESULTS

Over the last two years, IDEA has worked 
with renowned names in the hospitality 
industry, and the results speak for them-
selves. Our work to acquaint our clients with 
notable international travel and lifestyle 
media resulted in tangible value creation for 
our clients. For instance, coverage secured 
in the Robb Report – a leading lifestyle publi-
cation in China – represented US$60,000 in 
PR value for our client the Wellesley Hotel, a 
London luxury boutique hotel. Through our 
network of media contacts and the relation-
ships we’ve painstakingly cultivated over 
the years, IDEA also secured a front page 
cover story – worth US$250,000 – for Bali 

golf courses and luxury resorts in Golf Travel 
magazine, a top golf and travel title in China.

In addition, we brokered a feature article 
in Vogue China – a world renowned luxury 
fashion title – for our client, Café Royal 
London. Coverage by such prestigious 
media publications gives our brands unpar-
alleled access to the most a�uent of audi-
ences. IDEA achieved similarly stellar results 
for Sanchaya, a luxury resort in Bintan, 
Indonesia. Our work secured Sanchaya’s 
place in the ‘Hot List 2015’ of Condé Nast 
Traveler, an international travel magazine.
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TESTIMONIALS
“As a relatively small and little-known boutique hotel, we were very 
grateful for the positive coverage IDEA secured for us in the Robb 
Report,” said Ste�ano Loni, General Manager of Wellesley London. 

“With ever increasing numbers of a�uent Chinese tourists visiting the 
UK, IDEA’s work for us was instrumental in promoting the Wellesley 
as a classy and luxurious option for the discerning Chinese holiday-
maker.”

“We are very grateful to IDEA, as their tireless work for us ensured that 
we continue to punch above our weight, being featured in publica-
tions as prestigious and well-respected as Vogue,” said Francois Xavier 
Schoe�er, General Manager of Café Royal London.

“IDEA elevated our brand pro�le and our standing as a luxury hospi-
tality provider by helping us garner coverage in Condé Nast Traveler, 
a top tier international travel publication,” said Anshuman Narayan, 
former general manager of The Sanchaya Resort.
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