
CASE STUDY

THE CLIENT

Established in Switzerland, SIEF is a global 
non-pro�t and non-partisan organization 
bringing together global business elites, 
diplomatic dignitaries, politicians, think 
tanks and thought leaders from China, 
Europe, Oceania and Africa. Its bureau 
members include former leaders of devel-
oped countries and industry leaders who 
have made tremendous contributions 
during their terms. Over the past decade, 
SIEF has held four summits every year in 
countries such as Morocco, Britain, France, 
Australia and China. 2018 saw the ninth 
edition of the SIEF-a�liated Sino-European 
Entrepreneurs Summit, co-chaired by Mr. 
Jean-Pierre Ra�arin, former Prime Minister 
of France (2002-2005), and Mr. Long Yongtu, 
former Vice-Minister of the Ministry of 
Foreign Trade and Economic Cooperation 
of the People’s Republic of China.

SINOINTERNATIONAL  
ENTREPRENEURS FEDERATION

OBJECTIVES

Securing international 
media coverage by 

Tier 1 titles

Raising international 
awareness of SIEF and 

its events

Enhancing public engagement 
and awareness through client’s 

social media accounts
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OUR SOLUTION

Despite a stellar cast of members and attend-
ees, SIEF has su�ered from a paucity of news 
coverage as well as a weak online presence. 
What is missing are two key ingredients in 
public relations: brand communication and 
social media engagement. Brand commu-
nication, where SIEF is concerned, involves 

– �rst of all – the articulation of a coherent 
brand identity and the clari�cation of key 
brand messages. In particular, espousing 
key values that SIEF stands for will be inte-
gral to creating a positive, credible brand 
identity. At IDEA, we believe that behind 
any great brand is a clear reason to exist, a 
reason for being. For e�ective brand commu-
nication, an organisation must �rst be clear 

on ‘why’ it does what it does, ‘what’ it does 
and ‘how’ it does it. As such, brand strategy 
for any organisation involves a multi-stage 
process: understanding the brand, utilis-
ing its values, and championing its values 
and purpose. This values-based approach 
to brand communication is a great way to 
humanise an organisation; making it relat-
able to its target audience. 

Second, SIEF would bene�t greatly from a 
robust and mid-term social media engage-
ment plan, making use of Facebook, Twitter, 
Instagram, LinkedIn, and other channels to 
raise the client’s pro�le and increase public 
awareness of SIEF and its events.

“As a global collective of the world’s foremost thought leaders in business 
and government, SIEF’s events and conferences call for a top-tier commu-
nications partner with the requisite international experience to solicit 
and enlist the support of big brands and to garner press coverage in tier 
one media titles,” said SIEF CEO Tony Dong, former general manager of 
International Cooperation Department at Beijing Capital Group and worked 
as deputy director at the Capital Management Department of China Sate 
Administration of Foreign Exchange. “With IDEA Communication’s Helena 
spearheading our campaign, we know we are in good hands as SIEF seeks 
to extend its global reputation and provide a prestigious platform for the 
world’s entrepreneurs to come together and work towards a business land-
scape that is more inclusive and equitable.”
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