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AN INTRODUCTION TO IDEA COMMUNICATION

OUR
ETHOS
IDEA is more than a word. For us, it stands for Integrity, Diversity,

Evolution, and Adaptability – hallmarks of any successful business. At
IDEA, we believe that the crux of public relations is knowing what your
business stands for, as well as how to communicate it. We take a valuesbased approach to public relations, drawing upon our founder’s wealth
of knowledge and experience in order to craft compelling and persuasive communication campaigns. IDEA is about communication that
transforms.

THE
IDEA CULTURE
At IDEA Communication, we embrace risk-taking, diversity, transparency, individuality, meritocracy, and flexibility. We value innovation,
adaptability, agility, conscience, collaboration, continuous improvement and sustainability. At IDEA, we don’t look at KPIs. Instead, people
are evaluated based on their adaptability to change and adversity; their
tolerance of differences; their ability to thrive in a fast-paced work environment; their capacity to turn ideas into tangible results; their capacity
for self-motivation; and their ability to cultivate relationships both internally and externally. As a team, we’ve travelled to far-flung corners of the
globe together, from hiking an Indonesian volcano to skiing in the Alps.
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OUR APPROACH

We are proactive and results-driven. We care enough
about your product and your clients to go the extra mile.
We are committed to meeting – and exceeding – your
objectives. We deliver communication services benchmarked against the highest industry standards. At IDEA
Communication, we pride ourselves on a results-driven
approach to public relations and an unmitigated commitment to adding value to our clients. Our services span
public relations, corporate communication and marketing; employing a unique blend of creativity, journalistic
acumen and astute strategic thinking.

IDEA COMMUNICATION © 2019

THE
IDEA DIFFERENCE
What sets us apart from the many run-of-the-mill agencies out there? It’s simple – we provide proactive and
bespoke services committed to meeting clients’ objectives and strive to create added value. In an age of growing
niches and consumer fragmentation driven by technology
it is ever important for your brand to relevant, reach out
and connect with your audience where it matters.

IDEA Communication provides a holistic platform that
makes this possible. Managing both mass and niche interests, we have developed and refined our expertise, having
evolved from a PR and communications consultancy to
grow into a full-service firm with a truly global footprint.
Today, we serve a variety of clients in the Government
and Technology sectors, many of which feature in the
Fortune 500.

TOGETHER WE GROW
IDEA COMMUNICATION © 2019

WHY
US ?
We take a bespoke in-house approach to creating mean-

ingful content and engagement for our clients and their
customers, elevating your brand to the next level and
delivering commercial competitiveness. Our mission is
to maximise your brand’s commercial value, and we have
done so for brands ranging from tech unicorns, government agencies to Fortune 500 MNCs. At IDEA, we work
collaboratively. We are entrepreneurial, nimble, open,
and inclusive; and we’re constantly pushing the envelope.
We’ve had the privilege of working with some amazing
brands across multiple sectors, including technology,
retail, hospitality, construction, industrial and investment. We all have one thing in common: a desire to do
things differently. Whether we serve a global leader or a
new market entrant, we all value integrity, collaboration,
sustainability and innovation in our PR and communication work. That's exactly the type of partnership we were
built for. Together, we are motivated by a common desire
to generate outstanding results that make a difference
and that stand the test of time.
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AT THE
CROSSROADS OF
COMMUNICATIONS

In an age of growing niches and consumer fragmentation driven by technology it is ever important for your brand to be relevant and be able to
reach out and connect with your audience where it matters.
iDEA Communication provides a holistic platform that makes this possible. Managing both mass and niche interests, we have evolved from a
PR consultancy and communication role to provide a full spectrum pf
business advisory services spanning publishing, CSR and consulting.
Today we serve a variety of Fortune 500, Technology and Government
Sector clients.

iDEA GROUP

•
•
•
•
•

iDEA Digital (AR, TV)
iDEA Creative (iDEA Collaborative – creative platform)
iDEA Events (Leadership conference)
IDEA charity (Heart for Deam)
IDEA concierge

MEDIA PUBLISHING

CONSULTING
•
•
•
•

Strategy
Research
External Communication
Public Affairs

iDEATE magazine

Providing you exclusive access to proprietary media
channels and brokering new partnerships for your
brand, with valuable information presented in a digital
magazine, online and on social media channels.

A thoughtfully curated digital magazine, communicated
across our website and social media channels to
maximise the value-add for consulting business
clients, who have access to S$5,000 worth of
free coverage and free editorial per issue.

iDEA IMPACT

iDEA concierge

Charity arm that connects charities in need with family
offices, institutional investors, social entrepreneurs
and Fortune 500 companies with CSR objectives.

Exclusive business concierge for consulting clients,
allowing them to access our premium global resources.

iDEA DIGITAL

• AR Solutions
• TV and commercial campaigns
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ACROSS
SOCIAL MEDIA
CHANNELS

UNDERSTANDING

TODAY’S

DIGITAL

READERS

Distributed to 120,000+ global readership
database comprising corporate
C-suite executives, Tier 1 media,
entrepreneurs, investors from Europe,
US, Australia, China, SEA, Japan.

80%

Of our readers are decision-makers
in technology, luxury goods, B2B
industries, and government sectors.

IDEA COMMUNICATION © 2019

Omni-channel social media and website
support to maximise traff ic flow and drive
growth for partners’ websites and social
media channels to maximise impressions
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OUR SERVICES
IDEA COMMUNICATION HARNESSES THE INNATE SYNERGY OF MEDIA PUBLISHING, CORPORATE
CONSULTING, PUBLIC RELATIONS, CSR AND EVENTS. HERE’S WHAT WE HAVE TO OFFER:

DIGITAL MARKETING

MARKETING COLLATERALS
AND ADVERTORIALS

Creativity is the result of bold
imagination and disciplined
execution. Our IDEAs and ways
of telling your brand stories
invariably generate results.

SOCIAL MEDIA
MANAGEMENT

Strengthening stakeholder engagement across popular social media
channels including LinkedIn, Instagram
and WeChat with infographics and
themed campaigns.
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We produce a full range of bespoke
internal and external communications
materials, including speeches, news
letters, magazines, etc.

GRAPHIC DESIGN

We deliver creative work that strikes a
chord with our clients' requirements
and brand visual guidelines, to ensure
that they stand out from the competition, consistently.

IDEA COMMUNICATION © 2019

OUR SERVICES
CORPORATE COMMUNICATION

We build our strategic counsel on our in-house corporate employee communication
experiences, delivering internal communication strategies that focus on employee
activities, internal newsletters, workshops and so forth. When supporting a client’s
internal communications department, we relish the challenge of connecting with
often hard-to-reach production and sales-front employees, empowering and
encouraging them to see the bigger picture and work to their full potential.

•
•
•
•
•
•
•

Corporate affairs and innovative CSR
(collaborative marketing)
Corporate factsheets; presentations; key
messaging sheet; corporate training; internal
revitalisation workshops
Corporate branding and culture manuals;
annual reports
Internal and employee communication activities
Employer branding communication activities
Corporate magazines for external stakeholders

CRISIS COMMUNICATIONS

We are experienced, prepared, on-call
and ready to step in if and when a crisis
arises. Recovery needs to be swift and
thorough to ensure damage to a brand is
minimal. We don’t stop once the crisis has
blown over – we provide a comprehensive
follow-up plan and recommendations for
next steps, while remaining cognisant that
any potential crisis needs to be identified
and pre-empted, well before it happens.

Events, Town Halls

IDEA COMMUNICATION © 2019 
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OUR SERVICES
PUBLIC RELATIONS

You create a brand with PR; you maintain a brand with Advertising.
It’s not what you say that matters, but how you say it. This age-old adage still rings
true. We strive to ensure a steady stream of media coverage that helps boost awareness, understanding and recognition of your brand’s positioning and promises, while
fostering and maintaining a strong corporate reputation and stakeholder relationship.
We leverage a robust network of global trade and business journalists who are
plugged into the grid. We’ll get your message across to the people who truly matter
– influencers, customers, decision-makers, and your target markets – the world is
constantly changing and it is imperative that we stay agile. Our teams work with
your stakeholders to ensure you always put your best foot forward when facing the
limelight. We take the lead from the get go, map out the strategy straight from the
outset and ensure that your customers feel enlightened, empowered and engaged
after the PR campaign.

•
•
•
•
•
•
•
•
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Press coverage tracking and analysis
Media training and press pitching
Feature stories and press tool kits
Press release drafting and distribution
Influencer activation
Press Coverage & Media Relations

PUBLIC AFFAIRS

We know how to deliver public awareness
campaigns, as well as lobbying and government advocacy. We know how to inform
consumer media. We deliver compelling
and accurate messaging consistently.

PR/Executive Profiling
Media tours and engagement round tables
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IN-DEPTH/HOW WE DO IT
NOW THAT YOU KNOW EXACTLY WHAT WE DO FOR OUR CLIENTS, HERE’S HOW.

INTEGRATED BRAND
MANAGEMENT

A brand is the DNA of an enterprise, and defines how a customer
perceives and experiences your
product or service. Only when the customer feels that
the brand has delivered on its promises or exceeded their
expectations will the brand manifest its values. With the
help of a strong brand, you can differentiate your product from that of your competitors. Your product doesn’t
necessarily have to be unique – but it has to be perceived
as unique.
How do we take a product or service and skilfully position the brand so that it achieves the perception of being
new, different, and original? It’s not enough to simply
have a better product or service – you need a better PR
idea. Through taking a holistic approach integrating
data, digital, research and creativity, we tell your brand’s
stories – as your brand protagonist, and your extended
in-house team.

IDEA COMMUNICATION © 2019 

YOUR BRAND, THE PROTAGONIST

At IDEA, we are committed to making you the veritable hero of your story,
no matter where, how, or to whom it is told.

THE PROBLEMATIC
ANTAGONIST

Everybody needs an antagonist to
unite against; a problem that needs
to be solved. A key component of
brand communication is a reason
for existence, and it is of paramount
importance to inform and educate
your target audience.
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OUR WORK PROCESS
ESTABLISHING BRAND CLARITY

Clarifying the company’s key messages, core values, and
major points of differentiation; as well as providing media
training across different stakeholders.

THE MEDIUM
At IDEA, we tell your story across targeted
media to ensure your brand message
becomes timeless and reaches every
corner of the globe, wherever your
audience awaits.

CONSOLIDATING COVERAGE

Working with leading news outlets and publishers including Tier 1 publications covering international business,
automotive news, lifestyle, and finance across web and
print that your target audience consumes.

GROWING THE CONVERSATION

It’s not just about your news coverage being seen, it’s also
about keeping the conversation flowing in the public ear,
and interacting with your target audience across various touchpoints so that your brand is seen as not just an
industry leader but a thought leader.

We’ve secured coverage in Tier 1 international
news titles for a range of clients across various
industries. Our media partners include

12
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MARKETING COLLATERALS
INCREASING INTERNAL ENGAGEMENT
Whether it is crafting internal newsletters or emailers, it’s vital that your communications align all internal stakeholders with a coherent, overarching vision in order to
deliver a consistent brand experience to your customers.

DELIVERING COMMUNICATION LONGEVITY
Our e-magazines and collaterals offer a fixed reference point that your users can come
back to and consume time and again; a unique brand experience that offers your brand
additional shelf life and a reference resource that builds on your corporate identity.

DELIVERING ACROSS LANGUAGES
We provide complete translation of advertorial campaigns into Chinese and other
languages through working with credible third-party experts.

IDEA COMMUNICATION © 2019 
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THE TEAM

HELENA MA

MANAGING DIRECTOR
/ OWNER

LI JIN WEI

CCTV CHANNEL 4 DIRECTOR
/ SENIOR ADVISOR

EUNICE TAN

LIFESTYLE WRITER
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GABRIEL SONG

CREATIVE DIRECTOR

ZHANG HENG

REAL ESTATE WRITER

SHERMAINE DIONG

SOCIAL MEDIA SPECIALIST

RUBIK AZRIAH

SENIOR STRATEGIST

LUCATANG

CHINESE BUSINESS
WRITER

PAOLO VENDRAMINI
GRAPHIC DESIGNER

SUN YUGANG
RESEARCHER

GAVIN CHOO

BUSINESS WRITER

ERIC LOH

GRAPHIC DESIGNER

RIKA CHENG

BUSINESS ANALYST
/ RESEARCHER

ICE WANG

CHINESE LEGAL
/ LIFESTYLE WRITER

MICHELE SCRIMENTI
EDITORIAL ADVISOR

KOH JOHTING

LIFESTYLE WRITER

“ MORE THAN
MESSAGES,
WE DELIVER
IMPACT ”
IDEA COMMUNICATION © 2019

OUR MEDIA PARTNERS

IDEA COMMUNICATION © 2019

OUR CLIENTS
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CASE STUDY \ LANZZO

OBJECTIVES:
– To create a coherent brand identity and brand story for Lanzzo
– To position Lanzzo as a pioneer in the then-nonexistent
‘affordable luxury’ market segment
SOLUTION:
A four-pronged, multi-faceted communications campaign that entailed marketing, web
development, public relations, and community engagement. IDEA’s work for Lanzzo also
included multiple press releases and proactive pitching of stories and brand messages to
relevant media, as well as participating in trade shows in order to build brand awareness.
By securing wide media coverage in leading lifestyle titles – both online and print –
IDEA’s integrated campaign helped in the development and growth of Lanzzo’s customer
base, distribution network, and retail footprint in the hugely promising Chinese market.

TESTIMONIAL
“As a relatively small and little-known boutique hotel,
we were very grateful for the positive coverage IDEA
secured for us in the Robb Report. With ever increasing numbers of affluent Chinese tourists visiting the
UK, IDEA’s work for us was instrumental in promoting
the Wellesley as a luxurious option for the discerning
Chinese holidaymaker.”
Steff Lodi
General Manager of the Wellesley London

TESTIMONIAL
“IDEA’s creative and compelling
content, both written and visual, made
a significant contribution to meeting
our website traff ic objectives, as well
as raising brand awareness and our
business growth in a highly competitive consumer market.”
Mr Xu Zhonglang
Founder & President of Lanzzo
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CASE STUDY \ HOSPITALITY

OBJECTIVES:
– To build media relations and secure press coverage
– To build brand awareness
SOLUTION:
An effective brand communication strategy designed to add value. We believe in creating tangible value for our clients, and our results speak for themselves. For instance,
coverage secured in the Robb Report – a leading lifestyle publication in China – represented US$60,000 in PR value for our client the Wellesley Hotel, a London luxury boutique
hotel. IDEA also secured a front page cover story – worth US$250,000 – for Bali golf
courses and luxury resorts in Golf Travel magazine, a top golf and travel title in China.
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CASE STUDY \ CHONGQING CONNECTIVITY INITIATIVE (CCI)
OBJECTIVES:
– To build public awareness of the CCI
– To improve public perception of the CCI

SOLUTION:
Securing media coverage in reputable media titles was a key objective in IDEA
Communication’s campaign for the CCI. IDEA’s multilingual team of writers and designers produced a 14-page collateral on the CCI, painstakingly written in both Mandarin
and English. IDEA also worked to secure a feature article in China Daily on the CCI, and
the increasingly broader and deeper trade links between Singapore and China. Last
but not least, Helena Ma, founder and managing director of IDEA Communication, also
worked to facilitate the China Entrepreneur Golf Club’s visit to Singapore in 2015, which
paved the way for the deepening of ties between Singaporean and Chinese businesses.

TESTIMONIAL
“Helena’s global experience, business acumen, and
journalistic prowess have proven invaluable in helping
Fosun conceptualise and execute a flawless corporate
communication campaign.”
Chen Bo
Head of Public Affairs of
Fosun & Vice President of Foliday*

CASE STUDY \ FOSUN

OBJECTIVE:
– To streamline and refine Fosun’s corporate communication strategy

TESTIMONIAL
“Good progress is being made on both sides of the
CCI, and in no small part due to the good work of IDEA
Communication, our communications and public relations partner in Singapore.”
Gordon Tan
General Manager of
Sino-Singapore Chongqing Connectivity Solutions

IDEA COMMUNICATION © 2019 

SOLUTION:
A global communication content campaign centred on a company magazine (Fosun
People) and newsletter (Outlook), with a customised layout and content tailored to
each proposed design, produced in-house by the IDEA team. With a corporate magazine
and newsletter, brand messaging can be streamlined and communicated effectively to
employees at every level within the organisation, thus helping to inculcate a company-wide culture of clear, consistent, and capable communication – a tool integral to
any business, and in any sector.
*An online travel booking and tourism estate management company
listed on the Hong Kong stock exchange.
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CASE STUDY \ KRONABY

OBJECTIVE:
– To build awareness of the Kronaby brand in China
SOLUTION:
A multi-pronged approach comprising media relations, digital marketing and paid
content, partnerships with key opinion leaders (KOLs) and social media influencers;
and event marketing. Focusing on upwardly mobile urbanites aged 25-50 in China’s
burgeoning middle class, our campaign focused on positioning Kronaby within the
‘affordable luxury’ bracket as a lifestyle statement, and creating online community
engagement. Our media relations strategy resulted in coverage in Bazaar, Vogue, GQ,
and Tatler. Our digital marketing strategy made Kronaby known to Chinese consumers
through the adept use of Weibo and WeChat. Our event marketing strategy included
collaborating with the Ritz-Carlton in Beijing in order to create positive associations
in the minds of consumers and to lend Kronaby a credible air of prestige and luxury.

TESTIMONIAL
“IDEA provided the perfect foil for
our work in bridging the gap between
Swedish and Chinese businesses, and
we could leverage on IDEA’s perfectly
balanced blend of creativity, communications expertise, and international
business acumen.”
Jane Bao Jeppsson
CEO of In-Nordic AB

CASE STUDY \ IN-NORDIC AB
TESTIMONIAL
“Having enjoyed a successful first
year in local and European markets,
Kronaby engaged IDEA to help us break
into the incredibly lucrative China
market. IDEA’s international expertise
proved integral to our marketing and
communication campaign in a country
and culture entirely new to us.”
Pål Borge
CEO of Kronaby
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OBJECTIVES:
– To build awareness of Swedish brands in China.
SOLUTION:
A six-day roadshow around China’s Yangtze River Delta region, with 12 participating
Swedish companies in tow. Progress was made in areas encompassing big data, artificial
intelligence, fintech, education, industrial automation, telecommunication technologies, new materials and energy, with tangible results. Swedish company Stjernberg
Automation AB established business contacts with Tus-Holdings, a Chinese investment
company affiliated with the prestigious Tsinghua University. Our work also paved the
way for the signing of an investment agreement between Stjernberg Automation AB
and Zhejiang Robotic Group.

IDEA COMMUNICATION © 2019

CASE STUDY \ BASF

OBJECTIVES:
– To build media relations and secure press coverage
– To build brand awareness

TESTIMONIAL

SOLUTION:
A two-pronged approach comprising a media campaign to foster relationship building
and secure earned coverage, as well as a marketing campaign centred on trade shows
in order to build brand awareness.
IDEA’s targeted and proactive media pitching strategy – in conjunction with a trade show
campaign – was instrumental in securing coverage for BASF in multiple international
publications covering technology, construction, and manufacturing. IDEA produced an
editorial on BASF’s products that was both technical and yet well within the grasp of the
layman. This multi-page editorial was then published in a number of international magazines and publications. These titles included EDN China, India’s Construction World and
Manufacturing Today, Science and Technology Gazette, Japan’s Nikkan Kogyo Shimbun,
as well as South Korea’s Hello T and 100M magazines.

TESTIMONIAL
“Since the addition of IDEA as our
communications partner, our external communications capabilities have
been enhanced, with tangible results
in terms of earned media coverage and
other metrics.”
Beverly Tan
Head of Regional Communications &
Performance Materials of BASF.
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“We are grateful for Helena’s cross-cultural knowledge and experience,
which proved invaluable in bridging
the gap between Swedish businesses
and the Chinese market. IDEA’s work
for us has paved the way and set the
tone for broader and deeper relations
between businesses in the two countries in the future.”
David Hallgren
General Manager of Business Sweden China

CLIENT CASE STUDY \ SWEDISH SPIRIT OF INNOVATION
OBJECTIVES:
– To build awareness of Swedish brands in China

SOLUTION:
An integrated communications strategy spanning 6 months from January to June 2017,
mainly comprising community activation, content aggregation, an aggressive social
media campaign, and a public event to commemorate Sweden’s National Day. IDEA’s
campaign fostered greater employee engagement and loyalty; cemented the reputation
of Swedish businesses as both innovative and attractive employers and as appealing
business partners; further developed the existing Swedish community in China; and
established a foundation upon which future Sino-Swedish collaborative efforts could
be built.
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CASE STUDY \ QTUM

OBJECTIVES:
– To build regional and global brand awareness
– To build media relations and secure press coverage
– To enhance public brand engagement through
social media and other online channels

TESTIMONIAL

SOLUTION:
An integrated approach that included brand communication, social media engagement,
and media training. Our efforts generated considerable media coverage in prominent
print and online publications such as Forbes, CoinTelegraph, BitCoin Magazine, and
others; helped Qtum attain the much-coveted ‘unicorn’ status; and culminated in Qtum’s
successful ICO (Initial Coin Offering) in March 2017, raising $50 million. As of January
2018, Qtum boasts a market valuation of $5 billion.

“With IDEA Communication spearheading our campaign, we know we
are in good hands as SIEF seeks to
extend its global footprint and provide
a prestigious forum for the world’s
entrepreneurs to come together and
work towards a business landscape
that is more inclusive and equitable.”
Tony Dong | SIEF CEO
Former General Manager of
International Cooperation Department
at Beijing Capital Group

TESTIMONIAL
“Helena delivered a solid job in
supporting Qtum’s go-to-market
strategy and PR activation through
combining her solid tier 1 media
knowledge with consummate messaging skill.”
Patrick Dai
Founder & CEO of Qtum
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CASE STUDY \ SIEF

OBJECTIVES :
– To build a coherent brand communication strategy and identity
– To build media relations and secure press coverage
– To build social media engagement
SOLUTION :
At IDEA, we believe that behind any great brand is a raison d'êtret, a reason for being. As
such, brand strategy for any organisation involves a multi-stage process: understanding the brand, utilising its values, and championing its values and purpose. SIEF would
also benefit greatly from a robust and long-term social media engagement plan, making
use of Facebook, Twitter, Instagram, LinkedIn, and other channels to raise the client’s
profile and increase public awareness of SIEF and its events.
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CASE STUDY \ SILOT

OBJECTIVES :
– To build a coherent brand identity and key message(s)
– To secure positive media coverage and combat
negative perception of blockchain start-ups
– To build brand awareness

TESTIMONIAL
“Helena has played an instrumental
role in UCommune’s global expansion, and successfully positioned us
as the top Chinese co-working space
provider in both regional and international markets.”

SOLUTION :
A multi-pronged, multi-stage strategy underpinned by strong brand communication
– encompassing brand messaging, managing brand perception, and brand differentiation – and B2B marketing. Paramount to this strategy was the shaping of media
narratives through carefully drafted press releases and pitches. By utilising clear and
precise language to distance and differentiate Silot from other blockchain startups,
we could harness the power of discourse to minimise the impact of negative public
and media sentiment towards blockchain technology. In addition, IDEA facilitated and
supported Silot’s participation in fintech trade shows and expos, which was integral
to building brand awareness.

Mao Daqing
Founder & Chairman of UCommune.

CASE STUDY \ UCOMMUNE

OBJECTIVES :
– To build brand awareness in expansion markets
– To combat negative perception of UCommune as a ‘copycat’ of WeWork

TESTIMONIAL
“Helena provided high-value PR support to raise
awareness of our brand in Southeast Asia, we were
very pleased with the coverage on various tier 1 media
titles that IDEA garnered for us, which was congruent with our market segment and target audience.”
Andy Li
Founder & CEO of Silot
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SOLUTION :
A three-pronged, multi-faceted approach comprising marketing, PR, and social media,
we worked to portray the company as a product of Chinese innovation and ingenuity,
and to differentiate it from other co-working concepts. Targeted at Chinese businesspeople in the US market, our integrated campaign was centred on one fundamental
message: that UCommune is a world-class co-working space provider, independently
conceived, built, and developed in China; with ‘homegrown’ being a key word.
Our efforts generated US$50million in PR value for UCommune as of November 2018.
In addition, our aggressive global media outreach was instrumental in building invaluable relationships with key figures in numerous international media titles, including
(amongst others) CNBC, Wall Street Journal, South China Morning Post, Forbes, Financial
Times, and more. Last but not least, UCommune’s sustained success and growth well
into 2019 – as evidenced by their planned Initial Public Offering (IPO) to be held in Hong
Kong – is testament to our success as their foremost media and communication partner.
21

CASE STUDY \ VOLVO CARS

OBJECTIVE :
– To enhance Volvo’s corporate communications strategy in the APAC region
SOLUTION :
Deploying the emotive power of discourse, we arranged for one of Volvo Cars’ top executives in Asia – President of Volvo Cars APAC, Yuan Xiaolin – to give a speech during the
Lunar New Year, an occasion of immense significance to Volvo’s Chinese employees and
customers. The carefully drafted speech made use of an evocative narrative in order to
link two very disparate cultures and identities, allowing Volvo’s Chinese staff to be able
to relate to their Swedish counterparts and vice versa. This approach was integral to
creating common ground and unity, boosting employee morale and engagement, and
forging a consistent and coherent corporate identity.

TESTIMONIAL
“Helena was a valued asset on Volvo’s event management in China, including the Volvo China Open. She
delivered good results under tight timelines and high
pressure.”
Michel Zhaoqin
Vice President of Communications at Volvo Cars APAC
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OUR AFFILIATES / OUR INITIATIVES
CHARITY STARTS HERE
SPORTS MARKETING

Whether it is golf, marathons or a sport of choice,
we are equipped to create a charity story and
event around it.

ART AUCTIONS
HEART FOR DREAM

According to a Deloitte survey, almost 7 in 10
employees believe in working for CEOs with a
greater purpose, for they empower them to create
positive and meaningful change for the community at large. When companies do good, they build
resilient trust, as their employees become more
loyal, more engaged and more committed as
advocates of the company. This has led to the rise
of collaborative marketing for causes, allowing
companies to put Purpose before Profits, allowing
them to make a deeper impact on society.
As a values-driven organisation, we at IDEA
Communication recognise the salience of principles and values in business, and how principles
and values underpin and influence much of what
we do. At IDEA Communication, we have the
in-depth knowledge of the challenges faced by
the disadvantaged communities, and a network
of companies committed to changing the world
for good. We can help your company achieve the
higher purpose your employees aspire to, and

IDEA COMMUNICATION © 2019 

create compelling corporate social responsibility
(CSR) campaigns that are both meaningful and
impactful.
The IDEA Heart for Dream platform aims to add
value to existing clients by providing them with
access to a network of beneficiary partners in
the corporate and non-profit spheres. Acting as
a unifying force for good by empowering brands
to make a positive impact both within their organisation and with the society at large, we envision
this growing into an independent fund management or charity consulting service.
Our Heart for Dream platform service matches
your organisational goals with the right charity,
supporting each decision with rigorous research,
analysis and an actionable plan for you. Our
targeted and bespoke campaigns can be tailored
for a range of timeframes - as short as a monthly
engagement or as long as a biannual initiative - with guaranteed outcomes for the cause
you support.

Art with a cause. We collaborate between local
and international artists and brands to raise
funds for your charities.

AUTO SPORT

We collaborate with automobile brands and
various autosport-related disciplines to
collaborate on charity sponsorships and events.

WOMEN LEADERS

We work with leading women athletes, sports
personalities, artists and autosport champions
as opinion leaders to drive awareness about
charitable issues.

LOCAL CONCERNS

We work with both international and local
charities to address concerns at the grassroot
level to make a difference in society today.

BRAND LOVE

We help nurture purpose-led organisations that
attract employees who believe in working for the
greater good.
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OUR AFFILIATES / OUR INITIATIVES
IDEATE COLLABORATIVE:
iDEA Collaborative is an online platform that matches your creative needs
against a vast global network of creative professionals (copywriters,

A NEW MODEL
FOR CREATIVE
COLLABORATION

designers, videographers and web developers), which mitigates the usual
uncertainties of working with freelancers. The ethos of IDEA Collaborative
is providing a value-added platform that allows consulting clients easy
access to creative resources – an appreciating currency in a democratic
society. Creativity creates diversity, inclusiveness and openness – all the
values that are ever more so vital in our society.
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OUR AFFILIATES / OUR INITIATIVES
LEAD THE CHANGE:

An initiative wholly driven by women. We have some
of the top names in sports marketing, art and automotive sponsors represented by women business
leaders who have big dreams and who push the
boundaries of their fields.
At a time characterised by global distrust in political systems, companies have risen to the fore as key
influencers in society; influential forces of change
that can create meaning and a positive difference in
the community around us.

AUGMENTED REALITY
(AR) SOLUTIONS:

As our world becomes increasingly digitalised,
AR solutions will soon have a big role to play
in helping businesses create value. At IDEA, we
embrace and champion tech and innovation,
and we are working on providing AR solutions
to serve our clients better.

IDEA COMMUNICATION © 2019
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THE
EXPERIENCE
FROM MEDIA
MANAGEMENT TO
MEDIA OWNERSHIP

IDEATE is our in-house, proprietary publication platform that unifies our client
synergies, providing exclusive access to an
unparalleled network of brands. Available
both in print and online, we don’t only
speak business – we mean it too.

PLATFORMS

Ideate brilliantly
fuses content and commerce
with unrivalled world-class
editorial.

Anytime, anywhere,
any platform.

A SWEET C-SUITE
AUDIENCE

The icing on the cake? Unprecedented
access to our network of established
business leaders, angel investors and
entrepreneurs.

MAGAZINE PRINT

DIGITAL
MOBILE

A SELF-SUFFICIENT
PUBLICATION

IDEATE is an independent source of business insights that generates its own
revenue. We are open to partnering for
sponsorships, advertising placements,
advertorials and other exclusive media
deals as we grow our circulation.
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CONTENT SECTIONS
IMPACT

THE ART OF GIVING

Whether it is how women leaders are
making a difference in the workplace
or the latest issues in businesses this
is where we have our lead feature
articles presented.

A section dedicated to CSR activities
from our different partnering brands
and iDEA affiliates.

FOOD FOR THOUGHT

INITIATIVES

A section to keep you informed with
a wealth of advice on productivity,
better living tips, book choices
and more.

Whether it is featuring latest product
launches from our partnering brands,
unique events and brand experiences,
or an analysis of the latest marketing
buzz, this is where you will read about
them first.

IDEA COMMUNICATION © 2019 

EMERGING TECH

CREATIVE IN FOCUS

Whether it is an app selection, or advice
on how and how not to use the next
emerging technology for your brand,
our tech experts walk you through it
in the simplest terms possible.

We give you a glimpse of some of
jaw-dropping art work that our talented
network of creatives is churning out.
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BESPOKE SERVICE
CASE STUDIES

WEB-BASED NEWSLETTER

WEBPAGE

MOBILE AND TABLET
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COMPREHENSIVE EXPERTISE
EXCEPTIONAL MARKET INSIGHT
DEDICATED PROFESSIONALS
BESPOKE SERVICE
Helena Ma, Managing Director and Owner
IDEA Communication Pte. Ltd.
(+65) 9724 3153 | Singapore
(+86) 134 8833 1657 | China
T: (+65) 6850 7366
F: (+65) 6850 7399
9 Temasek Boulevard, #07-00,
Suntec Tower II, Singapore 038989

idea-communication.com

https://www.linkedin.com/company/idea-communication/

https://www.facebook.com/ideacomm.global/

https://www.instagram.com/weareidea/

https://twitter.com/ideacomm_global

At IDEA, our work revolves around connecting with people
and leaving them better than we found them.

